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| HE union between art and publicity grows closer and 
stronger every day. Commerce, generally, is now 
demanding more and more advertisement to further its 
|aims and activities, and is better realising the valuable 
|help that artwork can render to this end, while artists, 
|}through seeking understanding, are more keenly alive to 
the problems and needs of commercial publicity, and are improving 
their equipment in consequence. In calling to mind, therefore, the 
activities of advertisers during the past year, and by glancing as it were 
over many parts of the world, it soon becomes evident that the artistic 
standards of advertising, which have lately gained in power and force, 
are being steadily maintained and frequently advanced. Now that 
publicity takes its place as one of the established institutions of daily 
life, the times of immature experiment are over; those ill-considered 
schemes, adventures into the unknown, and drastic attempts to secure 
originality at any cost, which often marked the artists’ early union with 
advertising, are things of the past. Out of earnest striving and failure 
knowledge has come, and the present time emerges as a period of con- 
sistent effort and stable progress. This satisfactory state of affairs, 
with much in the advertisement matter of to-day touching a high artistic 
level, has been due to a variety of causes to which the public, directors 
of business enterprises, printers, publicity managers and agents, and 
artists also, have all contributed. The public are growing keener and 
more discriminating in their appreciation of good and effective design ; 
competition and the desire for commercial expansion are stimulating 
great activities; more fine printing is available; processes of repro- 
duction are constantly improving ; and managers and agents of publicity, 
through specialisation, are offering better services, and are keeping in 
line with developments in the world of art. Although other and greater 
opportunities yet wait upon them, all those connected with advertising 
are now pressing forward towards the betterment of their practices. 
From the bulk of good work accomplished certain examples stand 
out, but it is among the posters that some of the most significant adver- 
tising is to be found. This is not surprising, for the poster is attractive 
to both advertisers and artists—a first-class medium of publicity and a 
conspicuous selling agent, its use is encouraged by advertisers, and it 
presents exceptional opportunities to artists who are able to think and 
work in that large manner which appeals to the public with certainty 
and force. Workers in this field, too, are adding their own quota to a 
subject which is comparatively old in the history of modern adver- 
tising, old enough to have gathered its own traditions and claim its own 
““old masters.’’ The influence of the past, therefore, is potent, even 
though it may operate subconsciously ; present-day poster designers are 
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impelled by what has gone before and, by bringing to their work new 
ideas, impressions, and interpretations, are carrying on and developing 
the practices and traditions that, in course of years, have accumulated 
round the form of public appeal which was the first to attract the serious 
attention of artists. With recollections of the glorious past in mind, 
recalled by the names of Chéret and Steinlen, the Beggarstaffs and 
Beardsley, Louis Rhead, Bradley, Penfield, and others of note, it is 
good to know that the artists of this Seneration are also rising to oppor- 
tunities, are building up their own traditions, and are fashioning a 
worthy superstructure on the foundations that years ago were so well 
and truly laid. 

Notable posters have recently emanated from various countries. 
Switzerland, America, Canada, Great Britain, and especially Austria 
and Denmark, have contributed outstanding designs that, collectively, 
evidence development and progress in the art of the poster. It is true 
that in these works differences of temperament and outlook are evident, 
and influences of local currencies in artistic thought are plainly obvious, 
but in sundry ways they all bear witness to the new spirit of the times. 
The recent output of the artists concerned merits careful study, and 
interesting examples will be found in the printed designs in this volume 
by Rob Stécklin, Hugo Laubi, W. F. Elms, 8S. F. Turner, E. McKnight 
Kauffer, Tom Purvis, Steven Spurrier, D. M. Batty, and by Josef Binder, 
F. Wacik, Erwin Lang and Sven Brasch. They show to what extent, 
and in which directions, the practice of this branch of applied art is 
being carried forward. 

The Danish designer, Sven Brasch, is producing some of the most 
distinguished posters of to-day. In each subject this artist demon- 
strates his keen appreciation for the requisite essentials that are the 
very basis of true poster art. Although full of originality his work never 
runs to extremes; it is always marked by sterling qualities, and merit is 
revealed in many new ideas, a fine feeling for balance and effect, 
draughtsmanship of a very high order, and colour arrangements skil- 
fully devised. All the elements of the designs are exactly suited to the 
themes and to the possibilities of lithographic printing. Although 
Brasch’s art deals with many subjects, he is especially successful in the 
treatment of the female figures which so often dominate his posters for 
theatres, cinemas and dance halls. The compositions, which in other 
hands might yield quite commonplace results, are often both impressive 
and original, and are rendered with a sureness of touch that proclaims 
the expert draughtsman. It is this ability to present an ordinary sub- 
ject without triteness, to raise a common theme far above the common- 
place, that is one of Brasch’s strongest qualities. The coloured 
reproduction of ‘“ Casino ’’ given on a later page, for example, shows 
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a type of poster that has been done very many times before—just a 
girl’s head for the main motive, drawn largely, and supported by letter- 
ing. Yet in this instance there is no suggestion of the usual or hackneyed 
thing. The head is presented in a peculiar and personal way that 
brings boldness and distinction to it, while the passages of black and 
yellow, and the bright green lettering, all greatly help to give force and 
character to a successful design. Other posters by this artist are at 
least as full of good things as the one above-mentioned, and a small 
number of representative examples are illustrated in black-and-white ; 
“ Filmen,”’ depicting a girl in white and green, the pierrette of ‘‘ Scala 
Teater ’’ with a long musical instrument, appearing against a delicate 
white ground, the girl with a black hat, opposed by a yellow back- 
ground, in ‘“ Casino,’’ the Japanese subject, full of the spirit of the 
East, and the ‘“‘ Kerligheds-Valsen ’’ figure, splendidly posed and 
drawn with real decorative feeling, are all remarkably interesting in 
various ways. 

Working from a particular standpoint and in an original manner 
which they have made their own, several artists in middle Europe are 
leading poster design into new channels. Moved by the progressive 
spirit that is now influencing the advanced practitioners in both fine 
and applied art, they are investing advertising with a freshness and 
vigour that until quite recently was almost unknown. In this they 
are being encouraged and strongly supported by enterprising adver- 
tisers who have boldly attempted to bring art thoroughly into line with 
commerce for some years past. At the moment Vienna appears to be 
the centre of this march forward and a great deal of printed matter, 
schemed with much invention and full of value for purposes of publicity, 
is emanating from this city. One of the Viennese designers who has 
handled advertisement art with much success is Josef Binder, an accom- 
plished worker young enough to have many years of promise in front 
of him. He is quick to grasp, and has the power to reveal and exploit 
to the utmost, the potentialities for form and pattern which belong to 
everyday objects, and by his insight he is able to bring to his subjects 
interpretations that are far removed from the literal and familiar. His 
posters are especially valuable in showing how well actual advertised 
articles may be used to serve the highest purposes of design, a point 
clearly exemplified by his two announcements for “‘ Macks Kaiser 
Borax’ and “ Persil’ in which commercial products, ably set forth 
and arranged, provide matter for effective display without the aid of 
extraneous detail. Advertising of this kind, with proprietary and manu- 
factured goods vividly drawn and fashioned into animated designs, is 
one of the new expressions which these later days have brought, and it 
contrasts more than favourably with those insipid printed sheets, deal- 
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ing in a dull and lifeless way with soup, custard, tobacco, soap, patent 
foods, beer, whisky, and other commodities of daily life, that have been 
issued regularly and frequently for more than a generation past. It is 
in this direction, in the imaginative and decorative presentment of 
everyday objects and things, that publicity has much to gain. The 
artist’s conception, if right in idea and design, can materially help to 
catch the public eye, and that it can be applied to a great variety of 
business activities Josef Binder, Kosel Gibson, Erwin Lang, and other 
workers in Vienna have proved. 

Before leaving the progressive movement in Austria mention must 
be made of the ‘‘ Secession ’’ Exhibition posters, several of which 
appear among the illustrations. Although they are not all of equal 
merit as regards advertising value—some of the designs are too com- 
plicated and involved to be altogether satisfactory in that particular— 
each one is noteworthy for showing how admirably the craftsmen con- 
cerned have grasped the true possibilities of lithography. This is 
demonstrated by the subject representing a group of figures sitting round 
a table, by Egon Schiele, in which the free and incidental effects that 
naturally arise from the dextrous and proper use of the lithographic 
chalk are advantageously exploited through the method of drawing 
employed. A similar appreciation for the same medium is also apparent 
in the good “‘ Secession ’’ example by F. Wacik. Viewed from a rather 
different angle the ‘‘ Blumenkorso’’ card, of the Hans Neumann 
Studio, shows much that is fresh and original, though in this instance 
the effect depends not so much on lithographic technique as on the 
grouping of essentials, harmonious distribution of bright colour, and the 
clever placing of the massed black background that welds the com- 
position into one complete whole. 

Further westward, the march of progress has spread to Switzer- 
land, where the application of art to advertising is forging ahead 
rapidly. Being the playground of Europe, Switzerland stands to gain 
much through the judicious use of pictorial publicity, by which it may 
proclaim to the world the peculiar attractions it has to offer to tourists 
in summer and winter. For this reason, the production and wide 
distribution of artistic posters have become subjects of serious con- 
sideration. This activity is bringing opportunities to several artists who 
are observing new standards in design, and thereby reflecting the 
current thought of to-day, in their bills for restaurants, travel, and 
amusements. An example of what is being achieved is shown by the 
coloured reproduction of Hugo Laubi’s poster for the ‘‘ Rosatsch 
Restaurant ’’ at St. Moritz. That it is unusual in conception and treat- 
ment is at once obvious ; the lines of the white cloth cutting upward and 
anglewise into the composition, the disposition of the lamp and the 
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fruit, the figure partially yet sufficiently shown, the harmony of colour, 
and the peculiar technique, are factors that help to bring out the 
originality and cleverness of the scheme. The complete design is a 
characteristic specimen of the work of our more advanced thinkers in 
art, and reflects the mental outlook that prompts their course of action. 

One contribution Switzerland is making to advertisement art is of 
considerable value, viz., the development of design depending on black 
and white only, or black and white reinforced by one additional tint. 
In these days, when colour has come into its own and is appreciated 
and called for more and more, when bright effects, seen everywhere 
and in almost everything, are relieving the dullness of the daily round, 
advertisements have reflected, and sometimes led, the general trend 
towards more liveliness, and they have consequently gained enormously 
in attraction. This has been altogether to the good, for the material 
and esthetic advantages thus accrued undoubtedly have been freat, 
but there is to-day with controllers of publicity a tendency to overlook 
the satisfactory, and even gay, effects that can be contrived out of 
simple black and white, or single colours and white paper. Announce- 
ments that depend upon so direct a form of printing, it must be remem- 
bered, can be produced with such economy that charges for press- 
work are reduced to a minimum, an important point in view of the 
present high cost of printed matter. Lately Swiss artists have been 
active with the proposition, and have successfully planned to give full 
results through simple means. One of the designers who has worked 
to this end conspicuously is Rob Stécklin, and he has been fortunate 
in having the sympathetic co-operation of Wilh. Wassermann, the 
printing firm of Basel. By confining himself to the basic essentials 
of his problems, and by realising the value of simplification in design 
and reproduction, Stécklin has evolved a series of posters that 
satisfy every demand of pictorial publicity. The driving force which 
these posters have arises from the powerful ideas they express 
through well-balanced masses of black and white, emphasised by strong 
lines in drawing, good lettering, and sometimes a touch of bright colour. 
How thoroughly adequate they are, and yet free from complication, 
will be seen by reference to the illustrated examples for ‘‘ Quodlibet 
Masken Ball,’ ‘‘ Stadttheater Basel Opferspiel,’’ and the ‘‘ Rudolf 
Geering,’’ with its clever arrangement of books and candles. Work of 
this type, relying primarily on the use of black and white, is by no means 
new—years ago it was exploited with marked success by British and 
American artists, and later, in France and Germany and Austria—but 
the present time is particularly favourable for its further development. 

Advertising activities in Great Britain continue to move forward, 
and in their onward course are stimulating artistic endeavour. The 
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energies directed towards the growing needs of commercial enterprise 
are, through publicity, bringing about closer and better relations between 
business men and designers. As a result, workers in commercial art are 
eager in their quest for adequate forms of expression that may specifically 
apply to the furtherance of trade. They are exploring new avenues of 
thought in order to bring freshness to the tasks in which they deal, and 
their operations are reflected in many printed announcements that ably 
mirror the spirit of the times. E. McKnight Kauffer who, by practice 
and influence, has done so much to raise the standard of pictorial public 
appeal, continues in the forefront of this field of design. Holding much 
in common with his Continental confréres, who are investing the art of 
advertisement with new and constructive ideas, his work worthily 
represents what is taking place in the forward British movement of 
to-day. A remarkably successful example, emphasising the attractions 
of ‘‘ Twickenham,”’’ has recently been issued by London’s Tramways, 
and is reproduced in this volume. It exhibits all those qualities of 
harmony and line and colour that artists are now seeking—noticeable 
especially in the masterly and suggestive treatment of the water, which 
arrests the eye and leads it onward to the brilliant landscape—and the 
design in a measure sums up what art is bringing to many things for the 
enrichment of the daily life of the community. 

Other designers in England are working along new lines. The 
current advertisements by Tom Purvis, for instance, are interesting in 
showing the maximum results that may come from the use of flat colours 
and the omission of inconsequent detail. The print of “‘ Mablethorpe,”’ 
lately devised by this artist, well illustrates his method, the practice of 
which not only calls for unusual executive talents, but also demands 
acute powers of observation and selection. Over and above its obvious 
artistic merits, the ‘“ Mablethorpe ”’ design is full of movement, delight- 
ful and bright, and suggests just the spirit of a holiday on the sands. 
Quite a fresh note has been contributed to the famous London Under- 
ground Railway posters by Miss D. M. Batty, whose subjects for ‘‘ Shop- 
ping’’ and ‘‘ Theatres and Dances,’’ both very personal in manner and 
drawn with sureness and decorative feeling, raise the hope that more 
may follow on similar lines. Ina different way to the above-mentioned, 
Bissill’s advertisement for ‘‘ Britain’s Coal ’’ marks a development. Its 
drab and coaly aspect, and sombre tone, tagether with the construction 
of the whole design and the very pose of the miner, sympathetically agree 
with the subject, and show the artist’s outlook in its affinity with the ultra- 
modern school. Vernon Hicks, on the other hand, is bringing a good 
deal of gaiety and quaintness to commercial enterprise through his 
effective work. The success which attends his handling of bright colours 
and solid blacks is demonstrated in his posters for “‘ The Stage,’’ and 
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by the bills for the ‘‘ Wembley ’’ Exhibition. Stephen Spurrier, that 
forceful and versatile draughtsman, and withal a fine colourist, is help- 
ing forward British advertisement with a number of travel posters that 
are conspicuous in several particulars. Carried out in a large and 
spacious way, and owning nothing small or trivial, each design discloses 
the artist’s unerring instinct for the decorative motive, while the pictorial 
conceptions, dealing with diverse subjects, illustrate his ability to 
properly fill large spaces and exactly adjust his compositions to them. 
The drawing, always sensitive as well as strong, is nowhere better dis- 
played than in the figures which hold important places in the designs, 
and evident, for example, in the characteristic poster for ‘“ The Broads ”’ 
wherein, also, are admirably suggested the joys that attend life spent on 
the open waters. A departure from the commonplace has been 
achieved by Austin Cooper in his cross-channel advertisement for the 
““ Harwich-Hook’’ route. Taking a map for his motive, he has pre- 
sented a very clear statement of fact in a very decorative way by making 
full use of valuable blacks and good lettering. Although not entirely 
new in idea this design is nevertheless notable, and a worthy fellow to 
it will be found in Alfred Taylor’s sheet for “‘ Eno’s Fruit Salt.’’ 
America, that home of good publicity, continues its immense adver- 
tising activities which embrace almost everything relating to the conduct 
of human affairs. Although greatly efficient and specialised, and in the 
direction of make-up and illustration commanding the services of the 
best available designers, the trend of American advertisement at the 
present time is chiefly towards high regular standards and consistent 
excellence. This is shown by the general quality of the large number 
of announcements that appear day by day. While art-work of an 
unusual character is not so noticeable now as formerly—such as that, for 
instance, which marked the eighteen-nineties and early years of this 
century —a number of artists are helping to retain to America the worthy 
position it has won in the field of expressive and artistic advertising. 
One of these artists is Willard F. Elms, who is well represented in this 
book by the colour plate illustrating the North Shore Lines poster for 
“St. Mary’s of the Lake.’’ In this subject, as well as in all his work, 
Elms proves himself to be a refined designer with a delicate feeling for 
continuity and balance in composition. He has a sensitive appreciation 
of colour and a fondness for harmonies in the lower keys, while his 
peculiar ability to see pattern in buildings and trees and figures, together 
with his expressive manner of drawing, help in no small way to give his 
designs that foremost place which they -hold in current advertisement 
art. Among other workers Edward A. Wilson, by his developed 
decorative style, Walter D. Teague, that expert creator of typographic 
material, and Ervine Metzl, notable for his cleverness in arranging bold 
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and flat colours and evident in his characterful rendering of “‘ Evanston 
Lighthouse,’’ are each bringing new distinction to displayed announce- 
ments. C. P. Helck is another designer who continues to do many 
very good things for the progress and advancement of American pub- 
licity, and when, as often happens, he draws inspiration from motor-cars 
and accessories, his happiest efforts are quite unlike those from other 
hands. Through his special gifts and artistry he is able to present 
mechanical subjects with just the requisite amount of suggestion and 
technical exactitude, and shape them into impressive designs that satisfy 
the highest demands of a very difficult branch of advertisement illustra- 
tion. Several of the examples which follow demonstrate the exceptional 
quality of this artist’s work, and nowhere do they show to §greater 
advantage than in the pages for the Fisk Tyre Company. 

In the neighbouring Dominion of Canada active steps are being 
taken for the furtherance of advertising. This is an inspiring sign in a 
great country of the British Empire, already wonderful and rapidly 
developing, and holding vast possibilities for commercial expansion in 
the future. That it is fully alive to the advantages of well-directed 
publicity is clearly shown by the quality, as well as the quantity, of its 
printed announcements. The insurance poster, for example, by Stanley 
F. Turner, could not be better for its purpose, and is as good as any- 
thing of its kind to-day. The simplicity of the single figure sowing the 
seed, and the fine action indicated, bring dignity and spirit to the com- 
position, while the colour scheme of black and green and white adds a 
true supplemental note to the harmonious and flowing lines on which 
the theme is built. Another design from Canada by Arthur Keelor, 
meritorious also, appears on the folder for the Industrial Accident 
Prevention Associations entitled ‘‘ You haven’t 9 lives ’’; a black cat, 
drawn with much effect, abundantly amplifies the printed legend, and 
also recalls the manner of that great French artist Steinlen. 

In this review of the activities that are operating for the advance- 
ment of advertising, with especial reference to the place of art and artists 
therein, mention must be made of the forces that are moving in France. 
Enterprising advertisers, whose activities are directed from the world- 
centre most susceptible to all that is new in artistic thought, are very 
apt to seek publicity through novel means, and lately have not hesitated 
to use whatever art has offered for the attainment of their ends. 
Artists have not been backward in seeing their opportunities in this 
direction. Advertisement design, therefore, has progressed excep- 
tionally far and, influenced by the new spirit that has invested French 
book illustration with fresh life, has developed in a distinguished, though 
unusual, way. The actual effect of this awakening, which Parisian 
artists have instigated, can be traced most definitely in the singular and 


8 


tasteful line designs that figure conspicuously in many commercial 
announcements. Quite uncommon ideas, conjoined with remarkable 
decorative arrangements, frequently occur in the current advertisements 
of the day, and are particularly noticeable in the publicity associated 
with dress, toilet, and food activities, though other branches of com- 
merce are well represented also. The drawings, apart from their 
novelty, are extremely interesting from a technical point of view. They 
show how much delicacy and expression can be gathered into single fine 
lines, and they reveal the richness that may come from fine lines multi- 
plied and crossed, and yet never running to heavy blacks. In some 
cases, too, the true values that belong to empty white spaces and solid 
blacks are skilfully utilised to bring contrast and emphasis to the com- 
positions. A number of designers, among whom may be named E. de 
Coulon, Benito, and G. Lepape, are carrying forward this phase of 
French work which, like all good things, is being imitated elsewhere and 
is finding a following in other countries. 

Some of the causes and movements that are bringing art and 
publicity into closer union having now been indicated, attention naturally 
turns to the sections into which this book is divided, and the illustrations 
each one contains. And first of all, by merely glancing at the contents 
of the several sections, it quickly becomes evident that many directors 
of advertising are contributing invaluable work towards the betterment 
of that for which they are responsible, and are striving whole- 
heartedly to give art its legitimate place in commercial publicity. This 
conclusion is amply supported by the illustrated designs that follow. 
The excellence they show, both in suitability to purpose and intrinsic 
merit, is in no small measure due to those who commission and direct 
such work, and although business men and agents do not usually figure 
by name on the finished products of advertisements, their contributions 
to the final results are of paramount importance. This fact is frequently 
quite unknown, or entirely overlooked, by people unacquainted with 
the various aspects of advertisement production. An immense amount 
of thought and time and trouble, and ability too, has to be expended 
on all successful advertising, and it is undoubtedly true that the gradual 
improvement in the appearance of printed announcements has mainly 
arisen through the energy and enterprise which directors of publicity 
have shown, in securing the services of capable designers and craftsmen. 
As a result, almost every department of human undertaking has been 
affected by good advertisement; culture, religion, food and clothing, 
furniture, the equipment of the home, manufactures, distribution, 
transport, heating and lighting, travel and amusements, have all come 
under its spell. In making known their functions and wares, established 
institutions and business houses, as well as the advertising agents 
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associated with them, many of whom are represented in this book, have 
given a splendid lead towards bringing grace and beauty to everyday 
things that are universally seen the world over. Because good advertise- 
ment pays best, art has greatly benefited and has found a proper and 
useful place in the social order of the time. 

Travel, the province of the great railway, shipping, and kindred 
enterprises, has absorbed some of the best pictorial advertising for some 
years past. Journeying over land, going by sea in ships, holiday diver- 
sions, and the exhilaration and amusement that every change from place 
to place promises are, in truth, subjects worthy of the widest publicity. 
They have, also, every attraction for artists who have been afforded, 
through the energetic action of the travel companies, many oppor- 
tunities for designing posters, newspaper announcements, and booklets. 
In England and Switzerland, particularly, many workers have been busy 
in this direction. They are strongly represented by F. C. Herrick, 
E. McKnight Kauffer, D. M. Batty, and Aldo Cosomati in the produc- 
tions of London’s Underground Railways. The London and North- 
Eastern Railways have secured successes in their poster campaigns by 
a number of memorable designs, among which may be mentioned 
Austin Cooper’s Dutch subject for the “‘ Harwich-Hook Service,’ the 
‘“* Bridlington ’’ combination of figures and coastline by Higgins, and 
Tom Grainger’s really powerful call “‘ To the Moors.’’ In ‘‘ Durham 
Castle,’’ issued by the same Railway Company, Fred Taylor has given 
one of his most characteristic efforts, but even better is his nocturne for 
the Orient Line, with its starlit sky and camel train framing a brightly 
lighted ship on an open sea. Donald Maxwell has contributed to 
Southern Railway advertising several posters, such as the one for ‘‘ Mont 
St. Michel,’’ that show the clever union of colour and linework. The 
attractiveness of Swiss travel is being emphasised in many parts by the 
graphic illustrations of D. Buzzi, Martin, A. Willimann, and Walter 
Cyliax, American publicity of a similar kind is gaining force through 
the work of Stephens, Edward A. Wilson, Ervine Metzl, and Willard F. 
Elms, and Japan, by entering the field of travel advertisement, is 
bringing something new and original to it. 

In making known the advantages that are available to the individual 
and the home, a great proportion of modern advertisement is used, and 
it treats of the very many things that enter into the life of to-day, for its 
greater pleasantness and better convenience. Thus a large amount of 
printed matter circulates widely, to promote enlightenment on such 
mundane subjects as food, drink and clothing, furniture, domestic 
utensils, toilet requisites and house equipment. As advertising in these 
particulars has increased, public interest has grown, and now much of 
the publicity that helps to disseminate knowledge and taste on personal 
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and domestic matters is keenly studied, with the result that the demands, Things 
purchasing power, and habits of life of the people have been affected Personal and 
by it. To this essentially modern state of affairs artists have made signal Domestic 
contributions in the form of designs and drawings which have pro- 
claimed, more clearly than other means could, the names, merits, and 
uses, of an infinite variety of manufactured goods that are far too 
numerous to mention. Objects widely diversified, and ranging from 
labour-saving devices, cleansers, prepared foods, face creams and 
dentifrices, to tea, wines, scent, gloves, clothing and hats, have pro- 
vided the groundwork for artists’ activities. The creators of advertise- 
ment designs relating to the afore-mentioned and kindred matters are 
legion, and only a limited selection of their work is possible within the 
space of this book. But much that is interesting is given. Julius 
Klinger and Julius Gipkens, for instance, show all their accustomed 
skill in several subjects; Merritt Cutler’s “‘ Jets of Crystal ’’ makes a 
very good page for the H. J. Heinz Company; the French poster for 
““les conserves Bideau,’’ by G. Gobo, is artistically rendered ; Fortnum 
and Mason’s booklets, with designs by L. W. Anson, are decorative as 
well as amusing ; and the studios of Publicity Arts, Frank Gayton, and 
Charles W. Hobson, are represented by a number of new and practical 
examples of commercial advertising. Restaurant publicity includes the 
quaint conceptions of Miss Doris Zinkeison for the “* Trocadero Grill 
Room,’’ the ‘‘ Old Maxwell House ’’ drawings by Henry Raleigh, and 
the posters for ‘‘ Bahnhof Biiffet Basel’? and ‘‘ Bahnhof Biiffet 
Ziirich,’’ by Cuno Amiet and Augusto Giacometti. Drink, in forms 
various and sundry, is giving opportunities for the display of works by 
Harold Nelson, Aubrey Hammond, Cappiello, Maza, and Jean A. 
Mercier, while among other notable advertisements relating to personal 
and domestic subjects, special mention must be made of the “‘ Sunlight 
Soap ’’ by Andrew Johnson, Horace Taylor’s naive bills for ‘‘ Masters’ 
Matches,’’ the “* Fortuna ’’ showcard from the Hans Neumann studio, 
Andrew Johnson’s linocuts for ‘‘ Hudson’s Soap,”’ and the capital draw- 
ings relating to wearing apparel by E. de Coulon, H. Forster, Karl 
Hagedorn, and Harry M. Meyers. 

Among the heavier industries, the possibilities of sound artistic 
advertisement for stimulating trade have not hitherto received the atten- 
tion they merit. Changes for the better, however, are now beginning 
to appear in the public announcements that are associated with some 
of the greatest activities in the world, and which embrace all forms of 
engineering and transport, services of light and heat, the obtainment Great 
of raw materials, and the preparation of many commodities from natural Enterprises 
products. German engineering, as well as that of Austria, is being 
particularly well represented at the present time by clever designs, 
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herein reproduced, from H. K. Schaefer, Kurt Pebal, W. Hermann, 
H. G. Reinstein, Bernd. Steiner, and other artists. In addition to the 
admirable work of C. P. Helck, which is referred to elsewhere, the 
motor industry is using vital advertisement drawings by F. Zwickl, 
L. Fellows, and Aldo Cosomati; several examples appear among the 
illustrations, together with the ‘‘ Shell Spirit ’’ prints, capitally done by 
E. McKnight Kauffer, ‘‘ The Winner’”’ by F. C. Harrison, and the 
motor oil designs by Jean D’Ylen and W. Atkinson. A bare mention 
of the ‘‘ Pudlo”’ line drawings, Edward Wilson’s ‘“‘ Crane’s Paper ”’ 
folders, Jakob Melchers’s trade cards and booklets, a leaflet by Bruno 
Grimmer, and the announcements for N. W. Ayer and Son, George 
Newnes Ltd., and the “‘ World’s Pictorial News,’’ must bring to a close 
this record of the fine achievements of present day designing in adver- 
tising, a phase of modern civilisation which, nevertheless, has barely 
reached the threshold of what promises to be its still greater future. 
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NIGHTLY at 1-30 USUAL GRILL 
(Sunday exenied) G R I L L R Oo OM ROOM PRICES. 


British Folder. Designer: DORIS ZINKEISEN, Printers: SPOTTISWOODE BALLANTYNE AND CO. LTD 
ldvertisers: J. LYONS AND CO. LTD. 


CONSERVES ALIMENTAIRES 


_HERPIN | 


I LAR WD 
French Poster. Designer: G. GOBO. Printer: French Poster. Designer: J. STAtt Printer 
BOGNARD. Advertisers: J. BIDEAU ET FILS, IMP. JOSEPH CHARLES, Advertiser. HERPIN. 
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MAC FISHERIES MAC FISHERIES 
FOR YOUNG FOR 
HARES MALLARD 


MAC FISHERIES = MAC FISHERIES 
FOR FINE FAT FOR 
BURKE YS FINE GEESE 


British Posters, Designer: KENNEDY NORTH. Printers: Ww. UW. SMITH AND SON. 
Idvertisers : MAC FISHERIES LYb, 
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FOODS 


MADE AS WE MADE THEM FOR KING GEORGE IV. 


KEAL (OLDVENGLISE 
CHRISTMAS PUDDINGS 


Rich, full-flavoured, exquisitely spiced and honestly 
generous. Good old-time plum puddings, by sound old- 
fashioned methods; Christmas fare reminiscent of daysgone. 


NO PRESERVATIVES 


TROCADERO GRILL ROOM 
7 ee al Sx B COCHRANS' = 
BON TOM +. 


A SONG AND DANCE SHOW 


BRAND & CO., LTD., LONDON, s.W.8 


British Booklet (top three and lower left). Designer: 


ALDO COSOMATI. <lgent: SERVICE ADVERTISING CO. British Folder. Designer: DORIS ZINKEISEN. 
PLDs Printers: BAYNARD PRESS (SANDERS PHILLIPS Printers: SPOTTISWOODE BALLANTYNE AND CO. LTD. 
AND CO. ETD.). Advertiser: BRAND AND CO. LTD. Advertisers: J. LYONS AND CO. LTD. 


By 


Life’s Little Pleasures 


When they produced the first Cream Cracker, Jacob's 
added to the little pleasures of life, The way the world 
has received this darling biscuit proves that the world 
necded it, 

The Cream Cracker has improved cheese and there are 
lots of people who think it goes better with marmalade 
than toast. How flaky and flavoursome Jacob's Cream 
Crackers are—how very light and yet satisfying—how 
dimpled with deep dimples and dappled with a nut-like 
brown, as though the oven had given each one a last little 


kiss before letting it go! 


JASCO B’S 


CREAM CRACKERS 


Advertisement. 
Idvertiser: w. 


British Press CHAS. W. 


AND CO; 


Designed by 
AND RR. JACOB 


Wittls Wack @®orncr sat in a corner 
‘hat can the reason be 
‘Indeed its 


uite plain 
Weis hiding from. (Jane, 


®Porabig dish of Vel: Ghas he 


American Press Advertisement. Designer: LINN Agmevicaie ress 
BALL. Agents: THE DAUCHY COMPANY. Advertiser: ARTHUR DEERSON, 
THE GENESEE PURE FOOD COMPANY. co. Advertisers: 


FOODS 


HOBSON’S STUDIO. 
G0), 


Advertisement. Designer: 
Agents: J. WALTER THOMPSON 
LIBBY, MCNEILL AND LIBBY LTD. 
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FOODS 


BOSTON 


CREAMS , 
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British Biscuit Tin Labels. Destgner and Printer: FRANK GAYTON. Advertiser: !REARS LTD. 


British Press Advertisement. Designer: F. C. British Biscuit Tin Label. Designer: G. A. BODEN. 
HARRISON. Agents: PUBLICITY ARTS LTD. Adver- Printers: FULLFORD AND SON. Advertisers: ANGLO- 
tisers : BROWN AND POLSON LTD. ITALIAN BISCUIT COMPANY. 
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Crystal jets of pure water are played from every angle 


on every glass jar and bottle in which a Heinz Vari- 
ety is to be put up, and each piece of glassware emerges 
as clean and sparkling as the row of tumblers on 
your dresser. 

This ingenious machine symbolizes in a very practical 
way the spirit of cleanliness that prevails everywhere in the 


Heinz Kitchens. There are no “neglected corners”. Every 


American Booklet. Designer: MERRITT CUTLER. 
Agents: CALKINS AND HOLDEN INC, 


Ce Re yee lsc 1 


process is characterized by a cleanliness that equals if not 
exceeds the care of the proudest housewife. 

And cleanliness is but one of the many virtues for 
which the Heinz insticution is continually striving. It is its 
aim to deserve the confidence of every woman by prepar- 
ing good things to eat in a way that good housekeepers 
Pores ded IN Ze (GO LUMCPE BRIN ESS 
4 Heinz Kitchens. 


approve 


I 
fo visit the 


When in Pittsburgh don’t fail 


Printers; A. E. DITTRICH 
Advertisers: H. J. HEINZ COMPANY. 
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FOOD 


German Box Covers. (above) Designer: JULIUS GIPKE} Printer: SELMAR BAYER. Advertiser: 
SAROTTI A.G. (below) Designer: JULIUS GIPKENS. Printers: MEISSNER UND BUCH. Advertisers: 
GEBR. STOLLWERCK. 


FOOD 


French Calendar. Designer and Printer: a. TOLMER. Advertiser: BOISSIER. 
German Box Cover. Designer: JULIUS GIPKENS. Printer: SELMAR BAYER. Advertiser: SAROTTI A.G. 
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FOOD 


British Menu. Designer: KENNEDY NORTH. Printers: VINCENT BROOKS, DAY AND SON LTD. 
Advertiser: SAVOY HOTEL. 
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French Booklet. Designer: MAGGIE SALZEDO. Advertiser: EDMOND BERNARD. 


FOOD 


British Booklet. Designer: B. S. HYNES. Printers: PELICAN PRESS. 
Advertisers: J. LYONS AND CO. LTD. 
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FOOD AND DRINKS 


Two British Booklet Covers (left and centre), Designer: L. w. ANSON. Printers and Agents: HENRY 
STONE AND SON LTD. Advertisers: FORTNUM AND MASON LTD. and THE EPICURE HAM COMPANY respectively. 
Swiss Booklet (right). Designer: JEAN caRLU. Printer: IMP. DU SUD-EST. Advertiser: HOTEL RUHL. 
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Hungarian Tea _ Packing. Designer: MARGARETHE 
German Folder. Designer: JULIUS GIPKENS. GALAMBOS. Printer: GLOBUS DRUCKEREI-KUNSTANSTALT 
ldvertiser: CHR. ADT, KUPFERBERG~ G.m.b.H. A.G. Advertiser: GOTTSCHLIG AGOSTON R.T, 
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DRINKS 


EVITER tes CONTRE 


CAFE MARTIN 


EUGENE MARTIN 33,Rue Joubert . PARIS 


French Poster. Designer: CAPPIELLO. German Showcard. Designer : JULIUS GIPKENS. 
Printer : ATELIER D’ART DEVAMBEZ. Advertiser: Printers: MEISSNER UND BUCH. ldvertiser : 
EUGENE MARTIN. A. ZUNTZ. 


ROYAT 


C'EST LA SANTE.C’EST LA JEUNESSE 


DANS UNE ATMOSPHERE DE RADIUM 


French Showcard. Designer: Jj. svTatu. Printer: Iryench Poster. Designer: CAPPIELLO, 
JOSEPH-CHARLES IMP. Advertiser: COMTE DE NOBLET. Printers : ATELIER DARI DEVAMBEZ. 


Advertiser: ROYAT. 
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DRINK 
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British Press Adveriisement. Designer: F. C. HARRISON. Agents: LONDON PRESS EXCHANGE LTD. 
Advertisers : BARCLAY PERKINS AND CO, LTD. 
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(Above) Hungarian Showcard., Designer: 
KUNSTANSTALT. 


KOZMA LAJOS. 


Printers : GLOBUS DRUCKEREI 
Advertisers : GOTTSCHLIG 


AGOSTON R.T. (Below) Austrian Showcard. 
Designer: ATELIER HANS NEUMANN. Printers: MUNSTER 


UND CO. ldvertiser: 
OESTERREICHISCHER TOURING-CLUB. 
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DRINKS 


JF AU 


German Trade Mark. Designer: JULIUS GIPKENS. Printers : 
HOLLERBAUM UND SCHMIDT, ldvertiser: ** FAUN ”? WEIN 
RESTAURANT G.m.b.H. 
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MESSICANO fm 
SAR TI BB Super-Aperitir 


‘ J ”y ) ; > fun ? sp a 68 9 
Italian Poster. Designer and Printer: ‘* MAGA. Italian Poster. Designer and Printer: MAGA, 
ldvertisers: ‘‘ SARTI.’’ Idvertiser: ‘* TOSCANO. 
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DRINKS 
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MEISSNER BUCH LEIPZIG RERUN 


German Showcard. Designer: JULIUS GIPKENS. Printers: MEISSNER UND. BUCII. ldvertiser: A. ZUNTZ. 
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Railway Days 


British Press Advertisements. Designer: AUBREY HAMMOND. 
: S 
Advertiser: HIRAM WALKER AND SONS LTD, 


DFA The call of the sea may not be denied, and so with the charm of Dewar's Whisky. [aie ‘ 
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mAs invigorating as the winds that blow from out of space, DEWAR’S, like a 
* well-found ship, brings content; boundless and satisfying 


British Press Advertisement. Designer: HAROLD NELSON. 
Advertisers : JOHN DEWAR AND SONS LTD, 
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Fifty feet bi , er 
than Noah's ai 


The shipwreck that 
gave you BASS 


| How A became the | 
first trade mark 


€ regist 
the origin 


This touching incident may be legend; 
but the fact remains that the Bass triangle 
is “ Registered Trade Mark No. 1.” 


Another fact is the first-class quality 
Bass, which comes from first-class hops 
and malt, skill and experience ss took 
first place long before the Trade Marks 
Act, and has kept it ever since. 


BAS 


§ A Good Word for Everybody 


‘The farmers pride- There might never 
barley for BASS! have been BASS 


British Press Advertisements. Designer: D. HEBDEN (PUBLICITY ARTS LTD.) 
Agent: PAUL E, DERRICK ADVERTISING AGENCY LTD. Advertisers: BASS RATCLIFF AND GRETTON LTD. 
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DRINKS 


British Press Advertisements. Designers: J. WILLIAMS and T, HEPPELL (PUBLICITY ARTS LTD.). Agents: 
PAUL E. DERRICK ADVERTISING AGENCY LTD. Advertisers: HORLICK’S MALTED MILK CO. 
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DRINKS, LC. 
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British Folder (centre). Designer: &. MCKNIGHT KAUFFER. Printer and Advertiser: THE WESTMINSTER PRESS. 
German Beer Glass Mats (right and left). Designer: GRUSZKA. Printers: WERBEKUNST WERKSTATTE 
KREFELD, Advertisers: VER. WILLICHER BRAUEREIEN UND HANNEN KORSCHENBROICH G.m.b.H. 


Swiss Wine List. Designer and Printer: Swiss Menu. Designer and Printer: Jj.  &. 
J. E. WOLFENSBERGER, ldvertiser : RESTAURANT WOLFENSBERGER. Advertiser: RESTAURANT DU PONT. 
HUGUENIN, 


~~ 


DRINKS AND TOBACCO 


| «6 


' ood worth traveling a thousand miles for” 


American Press Advertisements. Designer: HENRY RALEIGH. Advertiser: CHEEK-NEAL COFFEE COMPANY — 


Maxwell House Coffee and Cigars. 
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German Labels: Designer: Printer: = Advertiser: 
(a) and (b) Prof. 0. H. W. HADANK. EDLER UND KRISCHE. WILHELM STROTHMANN., 
(c) JAKESCH. K. MEISEL. JOHS. LANGENEGGER. 
(d) do. do. F. HAVIXBECK-HARTMANN. 
(e) Prof. 0. H. W. HADANK, EDLER UND KRISCHE. WILHELM STROTHMANN, 
({) JULIUS GIPKENS. HOLLERBAUM UND SCHMIDT. RICHARD HEINATZ LIKORFABRIK A.G. 
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(8) Swiss Folder. WALTER CYLIAX. GEBR. FRETZ A.G. GRIEDER, DOELKER UND GEISSBERGER 


. 
rABRIOUL D ENCRES VINDONISSA 
Remis par Mr. C.Piumettaz 


N IXSSIANANSIEA 
y TEMUELSUKAS 
Ww INUINIGIACA 


~ 
re 


eet ce ccna Seeger et 


ee ey] RESTAURANT 
i= 


LAN Ye , Ii Pa gins, it Na nO cit tl TAS 


Ka 


CTHE SIGN OF THE TIMES 


IA 


OTK ¢ 


{ AUOS 

| SOS 

if 1M DOLDER GRAND 

i HOTEL 

j ye? 

GRIEDER DOELKER 
GEISSBERGER 


AM 12,.UND 13,JUNIT 


1925 


x 


SPRING 


i 
| 
i 
| 
q 
4 
J. & N. PHILIPS & CO. Lid. | 


mayjestuoso 
mare t 

i no mrs yos 

Designer. Printers. Advertisers 

1) Norwegian Folder. FABRITIUS REKLAMEBYRAA. FABRITIUS UND SONNER. FABRITIUS, : 
2) Swiss Card. J. E. WOLFENSBERGER. J. E. WOLFENSBERGER. C. PLUMETTAZ. 
3) British Menu. K. BURRELL. BAYNARD PRESS. SAVOY HOTEL. 
4) S. American Trade Card. E. MCKNIGHT KAUFFER. T. B. LAWRENCE LTD. T. B. LAWRENCE LTD 
5) French Catalogue. E. DE COULON. LIBRAIRIE HACHETTE. 
6) and (9) S. American Trade Cards, E. MCKNIGHT KAUFFER. G. WATERSTON AND SON. STEINTHAL AND CO. LTD. 
7) British Booklet. JOHN AUSTEN R.I. MCCORQUODALE AND CO. LTD. J. AND N. PHILIPS AND CO. 
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DRINKS AND TOBACCO 
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HEALTHY AND HAPPY, 


KIDDIES ~~ 


| 


mM POLES MAGNESIA, 


SAMPSON MATTHEWS LTD. 


LTD. 


Agents and Printers: 
& 


LYNCH. 


E. 


Designer: 


Canadian Showcard. 


WAMPOLE AND CO, 


HENRY kK, 


Advertisers : 
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TABU ZIGARETTENPAPIERFABRIK A.G. 


Advertiser: 


JULIUS KLINGER, 


Designer: 


Austrian Press Advertisement. 
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Y The lovely Cherie Sisters weighed down with lustrous pearls Y 
Wj Yj 
Y Have every charm in common from dancing-steps to curls; yy 
yy Two birds of gorgeous plumage, they trill the same sweet note. ; Y 
. y And boast the self-same profile and slender limbs and throat. | Y 
q Like twin fantastic flowers or tropic butterfliés y 
Y They move with rainbow brilliance before our eager eyes, q 
‘Y One Cigarette of Fashion enchants them. everywhere, +f 
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British Press Advertisement. Designer: RENE VINCENT. Advertiser: ABDULLA AND CO. LTD. 
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MATCHES 


BUY THEM HERE 
AND _ ASK FOR 
PARTICULARS» 
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British Poster. Designers: WORACE TAYLOR 


(figures), P. F. JAMES (lay-out). Printers : Danish Poster. Designer: SVEN  BRASCH. 
JOHNSON, RIDDLE AND co. Advertisers : Advertiser: H. E. GOSCH AND CO. 


J. JOHN MASTERS AND CO. LTD. 
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ELEKTRISCHE REISEAPPARATE 


Austrian Showcard. Designer: ATELIER GAERTNER-KLOSS. Printer: CHAWALAS DRUCK. 
Advertisers ; SIEMENS-SCHUCKERT WERKE. 
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DOMESTIC 


American Press Advertisement. Designers and Agents: J. WALTER 
THOMPSON CO. Advertisers; THE HOOSIER MANUFACTURING CO. 


Swiss Folder. Designer: ANTON TRIEB. Printer: Art INSTITUT 
“ORELL FUSSLI, Advertiser: R. HEUSSER— Il’allpapers, 
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Im Schléroffenlond der Literatur’ 


durch ~ wm 


KUNEROL 


AOO%REINES FETT AUS KOKOSNUSSEN 


Kasel-Gibson 


Advertisers : RIKOLA VERLAG. (Lower 
(Right, ‘‘ Ibus’’) Austrian 
vright) Austrian 


(Above) German Poster. Designer: Lupus. Printers: CONSEE A.G. 
left) Austrian Poster. Designer: KOSEL-GIBSON. Advertiser: M. GIBIAN. 
Showcard. Designer: ATELIER HANS NEUMANN. Printers: MUNSTER UND co. (Lower 

Showcard. Designer: J. BINDER. Printers: HOWLWEG UND BLATZ. ldvertisey : KHUNER. 


DOMESTIC 


YKACHMANINOFF PLAYS “THE TROIKA’ } 


The word “guests never makes her fearful 


soe -LNWAY.. 


THE CONST MENT OF THE IMMORTALS 
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American Press Advertisement. Designer: CHARLES American Press Advertisement. Designer 
E, CHAMBERS. Producers: N. W. AYER AND SON INC, WALTER BIGGS, Producers: N. W. AYER & SON 
Advertisers; STEINWAY AND SONS, INC. Advertisers: “INTERNATIONAL SILVER CO. 


British Press Advertisement. Designer: H. FORSTER. Advertiser: THE ASOLIAN CO. LTD.— Pianola.” 
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-oster. Designer: KOSEL-GIBSON. 
rtisey: A. H. SPRINGER 
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LECORAT ORS 
SANITARIANS 


M16 PERRY HILL 
| CATFORD:SE6 | 


cig TELEPHONE 47 09 SYDENHAM 


RUG WOOL 


IS MADE EXCLUSIVELY BY ~ 
PATONS & BALDWINS E? 


HALIFAX ,ENGLAND. 


British Showcard. De ers puis Printers : 
C. H. GEE AND CO. LTD ae ortiseys ; PATONS AND 
BALDWINS LTD 
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DOMESTIC 


CASOORLERTRICTTET 
UD Be TILLING 


ah Aah 14 DEC. 
DUSTRIFORENINGEN 


Danish Poster. Designer: SVEN 

HENRIKSEN. Printers: A, S. KRUCKOW- 

WALDORFF. ldvertiser : COPENHAGEN 
GAS AND ELECTRICITY EXHIBITION. 


CIUBIASCO 


SUISSE 


Swiss Poster. Designer: GAUCHAT. Printers: 
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THE WORLD'S WATCH OVER TIME 


American Press Advertisement. Designer: WALTER DEAN 
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American Showcard. Designer: RENE CLARKE. 
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“HELLO, 


DOMESTIC 


INNEAPOLIS-— 
I want a carload of butter” 


miles away 


evening, cight 


Ix pvvixo, as in selling, the man accom- 
plishes most who works closest to his 
telephone, Whatever is needed, a long 
distance call, at almost negligible expense, 
reaches the concern chat has it. Details 
that would-not be thought of in a letter 
come to the front, differences are settled; 
expensive delays are avoided Seven hun- 
dred thousand times daily, long distance 
calls make some saving for business 

Is your concern fully alive to the business 
Have you a 


potentials of the telephone? 
sufficient number of trunk lines? 
private branch exchange equipment ade- 
quate? Do you use Long Distance regularly? 


Is your 


AN ENTERPRISING New Haven commission 
merchant recently wanted to buy a carload of 
butter from a producer in Minneapolis, 1500 
But how could he place his order 
and know that shipment would be made immedi- 
ately? A long distance telephone call was 
made to Minneapolis, all details of the deal 
were discussed and settled, and at nine that 
hours later, the loaded car of butter was on its way! 


Are your émployees trained to use the 
telephone to cut the expense of travel and 
the waste of delay? 

The Commercial Department of the 
Pell Telephone Company in your city will 
gladly investigate, free, the full possi- 
bilities of the telephone in your business 
In the meantime, you know what the tcle- 
phone does in an emergency in the next 


block, or the next town, It will do the 


same hundreds and thousands of miles 
away, No matter whom or what you 
want, the telephone on your desk, now, 
will connect you, from California to New 


York to Cuba Number, please? 


BELL LONG DISTANCE SERVICE 


Advertisement. 
Advertisers: 
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American Press Advertisement. Designer: FRANK 
BENSING. Agents and Producers: ERWIN, WASEY 
AND co. Advertiser: THE HOOVER CO. 


TELEPHONE 


Producers: 
AND 


BROS. N. 


TELEGRAPH 


WwW. 
co. 


AYER AND SON INC. 


Like the watched pot that never boils, the misfit kitchen 
utensil never wears out. Every day you hate it harder, but you V 
haven't the moral courage to throw it away ? 
Take teakertles. Think how many misfit kettles are encum” ae | 


ti 
bering the stoves of the world. And how many sadly dilare f ‘el : 
J 4 ; jet 
; P 2) ) 


Choose Lifelong Servants Carchully 


idated ones. Away with them ! Doesn't the f 
honor in your kitchen deserve 
kettle of Viko fineness; of shining 
satisfying aluminum, light but strong?» 
And shouldn't th 
right one for you? For. r 
too large 1s clumsy and greedy, 
of stoveroom, And too small/ 
wastes fuel and makes extr: 
work 
Fortunately Viko provides)y 
a complete line from which 
to choose. There are Viko, 
teakettles of different sizes; 
in round or paneled Colonial 
models; with or withou 
double-boiler insets—amonyy 
them, surely, the very one 
you need a 
Every other kitchen 2 als 
utensil that you can think BNE 
of is made in Viko, too, fh } z 
If you remember to look 
for the stamp VIKO, Thi 
Popular Aluminum," yo 
can always be sure of the 
Jauality that Smean 


» tea. 
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WA 
MOTI a 
Sul 


mate 


é Ung sans faction and economy= © utensils are 
& made Bof- “are, thick metal, hardened by rolling under 
bd: the) ight-ton pressure of our giant mills. 


That imparts the tough grain and hard smooth 
surface which good aluminum ware must have Viko 
LPtensils are as durable as they are beautiful. They 
q }care hard to dent or scratch, and easy to clean. And 
oot the least of their attractions is moderate cost. 
‘Viko always stands for quality popularly priced. 
\ 
| . 5 . 
| A post card request will bring you our 
Miniature Catalog No. A5 to tell yoo more 
about Viko superiority To see Viko, visit 
lmost any good store 
| Dealers— Ask Yous Jobber 
Aluminum Goods Manufacturing Company 
Ganers! Ofices) Manitowoc. Wie, U.S. A 


Makers of Eeerbing ie Abemionee 


The Popular 4 Aluminum 


American Press Advertisement. Designer: G. VON 
RuTI. Agents and Producers: ERWIN, WASEY AND 
co. Advertisers: ALUMINIUM GOODS MANUFACTURING 
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Swiss Booklet. Designer: anron Ries. Printers: 


British Folder. Designer: ALDO  COSOMATI 
ART {INSTITUT ORELL FUSSLI. Advertiser: J. KORDEUTER, 


Printers : BAYNARD PRESS (SANDERS PHILLIPS AND CO. 
LTD.). Advertisers: HELIXO LTD. 


DOMESTIC 


British Booklet. Designer and Printer: FRANK French Booklet. Designer: MIRTIL. 
GAYTON. Advertiser: WM. RHODES LTD. Advertiser: ‘‘ UMAB.”’ 
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German Booklet. Designer: FRANZ JACKLE. 

Printer ; AUGUST SCHULER GRAPHISCHE KUNSTAN- French Poster. Designer: £. DE COULON. 
STALT. Advertiser: HALLER UND BENZING A.G. Advertisers: GALERIES LAFAYETTE. 
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DOMESTIC 


The Dre T able of Fantasy,” 


a decoration by Cosomatt 
FOR THE FAIR. 


It is the Dressing Table that gives a 
’s bedroom distinction. Its 
design, position and equipment sct the 
note. Heal’s design Dressing Tables 
that have grace and individuality. 
They are generously mirrored and 
built for convenience as well as 
beauty. Not necessarily expensive, 
but unusual, elegant and commodious. 


THE PRINCESS AND THE PEA. 
Traditional princesses have always slept on the 
tenderest swansdown—billowed in a superfluity 
of pillows. Heal’s bedding has all the buoyancy 
without the superfluity. There are mattresses 
and Heal’s mattresses, pillows and Heal’s 


woman's 
: Snowdown"’ pillows, box springs and Heal’s 
Elastte Edge” box springs ; a world of differ- 
ence... . ‘‘ Heal’s ” understand the extravagant 
comfort of the old fairy-tale. 


Have you ever tried ‘their “French” Mattress? or 
the “Featherdown” Pillow? or a Real Goose- 
down Quilt? or their Patent “Sommier Spring ? 


Heal's Illustrated Bedding Catalogue with 
all particutars and prices sent on request. 


HEAL & SON [7P 
TOTTENHAM COURT ROAD. W1 


Bedding, Bedstead, Upholstery and Furniture Makers. 
Dealers in Carpets, China, Fabrics, and Decorative things. 


Heal's Furniture Galleries can be visited 
as though they were an Exhibition. 
Furniture Catalogue sent on request 


HEAL Ges ONE 


TOTTENHAM COURT ROAD. Wi 


Bedding, Bedsteads, Upholstery and Furniture Makers 
Dealers in Carpets, China, Fabrics and Decorative Things. 


Designer: ALDO THE LONDON PRESS EXCHANGE LTD. 


Advertisers : 


British Press Advertisements. COSOMATI. 
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A gents: 
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LTD, 


PERENNIALS 


MORTON 


Flowers come as guests whom we dearly 
want to see and should like to keep. Yet 
they will nor stay for long and often they 
arrive rather late. 

While they are with us we lear our 
best lessons about colour from the 
flowers, for each colour has a flower 
which shows it at its best: but the flower 
blooms into that colour only to fade. 


The Sundour fabrics copy the gaiety-and 
glory and variety of the flowers, You will 
find among Sundour fabrics colours that 
bloom and colours that seem to burn and 
colours that are delicate and shy. 

And these colours never fade, for it is the 
charm of the Sundour fabrics that they 
are not fugilive but fixed. Not passing 
and pensbing but perennial 


Sundour 


UNFADABLE FABRICS 


SUNDOCR 


PABRICS 


LIMITE, 


carcists ff 


British 
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Press 


Advertisements. 
Advertisers : 


Designer: C. PAINE. 


MORTON SUNDOQUR 


WHICH 


With one Sundour fabric pulling you one 
way and another pulling you the other, 
you hardly know which to choose. Shall 
dk be this rich crimson or this regal blue ? 
Such splendid colours! Such gay colours | 
And here’s a fabric of many colours — 
which shall it be ? 
It is indeed a perplexity, but there's one 
doubt which doesn't arise, The Sundour 
colour you choose,—whichever colour 


SHALL IT BE? 


jit be—will be faithful and true. No 


Sundour fabric ever fades. 

‘And when finally you make up your mind 
and say “It shall be this colour which 
shall curtain my sanctum warm and gay 
this winter "—then that colour and thot 
shade, tint and wae of that very colour, 
you will keep. 

For no Sundour fabric ever fades in sun, 
in wash or in any wear and weather, 


Sundour 


UNFADABLE FABRICS 


SUNDOUR 


Agent: CHAS. 
FABRICS LTD. 
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LIMITED, 
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French Showcard. Producers: LEOPOLD VERGER ET CIE. Advertiser: JULES FAGARD. 
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of A shin You Love to Touch : 


American Press Advertisement. Designer: Guy woss. American Press Advertisement. Designer: BENITO. 
Agents: J]. WALTER THOMPSON CO. Advertisers: Agents: N. W. AYER AND SON INC. Advertisers: 
ANDREW JERGENS. FIORET INC. 


CMake yourself as lovely 
as your lovely clothes! 


G 
American Press Advertisement. Designer: BENITO. American Press Advertisement. Photographer: LOHSE 
Agents: N. W. AYER AND SON _ INC. Advertisers : BUDD. Producers ; PLYMOUTH ADVERTISING CO. INC. 
FIORET INC, Advertisers : HNOUBIGANT INC. 
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American Press Advertisement. Designers: THE REESES. Agents: J. WALTER THOMPSON CO. 
Advertiser: LEVER BROS. CO. (Cambridge, Mass.). 


101 


LOWE T 


Preservation 


of the Teeth 


British Booklet. Designer: MILDRED M. 
Japanese Press Advertisement. Advertiser: LEDGER. Printers: WOOD AND ROZELAAR LTD. 
HIRAO co—‘ Lait ’’ Face Powder. Advertisers : PARKE, DAVIS AND Co. 
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Austrian Showcard. Designer: aTELIER HANS NEUMANN. Printer: F. ADAMETZ. 
Advertiser: ARTHUR ROSENFELD. 
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Italian Showcard. Designer: aBanasi, Printers: G, RICORDI AND CO, A.G. sldvertiser: GIVIEMME. 
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Doesn't it look lovely ! 


British Press 


Designer: A. K. MACDONALD. 

lgents : SAWARD BAKER AND CO. 

LTD. ldvertisers: D. AND W. 
GIBBS LTD.—Soap. 
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American Press Advertise- 


ment, Designer: JOUN 

LIELLO, Producers: N. WwW. 

AYER AND SON INC. Adver- 

tiser: MARIE ERLE — Face 
Cream. 
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American Press | dvertise- 

ment. Designer: JOUN 

LIELLO, Producers: N. WwW. 

AYER AND SON INC. Adver- 

tisery: MARIE ERLE — Face 
Cream 
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It’s the creamy whiteness ! 
—and the velvety feel! 
—and the morning-fresh perfume ! 


British Press Advertisement. 
Designer: J. NECK. Agents : 


SAWARD BAKER AND CO. LTD. 
ldvertisers: D. AND W. GIBBS 
LTD.—Soap, 
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Designer and Printer: A, TOLMER. Advertisers: MAGASINS DU LOUVRE. (Lower 


left) British Showcard. Designer: FREDA BEARD. Printers: BAYNARD PRESS (SANDERS PHILLIPS AND CO. LTD.). 
Advertisers: SOMERVELL BROS. LTD. (Top right) French Catalogue. Designer: E. DE COULON. Advertiser : 
ETABLT. BOKANOWSKI. (Lower right) Canadian Folder and Envelope. Designer and Printer: A. TOLMER. 
Advertiser: HOLT RENFREW AND CO. LTD, 


(Top left) French Booklet. 
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French Booklet. Designer and Producer: a. TOLMER. Advertiser: JUNGMANN EY CIE. 


\ box Cony 


ONSIEUR, nous 
avons lavantage 
de vous Informer 
que nous venons 
de recevolr nos 
tissus pour cette 
saison. 


Nous nous mettons hk votre 
entiére disposition pour vous 
soumetire notre choix aussi 
important que varié et nous 
serions t(rés heurcux de recey olr 
votre visite. 


En attendant veullles agréer, 
Mionsicur, nos respectucuses 
salutations. 


HASE-PAPPEL 


French Folder. Designer: LEON BENIGNI. Printers: DRAEGER FRERES. Advertiser: IIASE-PAPPEL. 
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Designer : AUBREY I[AMMOND. 
Advertisers : S. SCHNEIDERS 


British Showcards. 


{ 


TELLES 


SATS-DE 


Designer: E. DE COULON. 


French Poster. 
Advertiser : PALAIS DE LA NOUVEAUTE. 
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British Press Advertisements. Designer: H. FORSTER. Agents: PAUL E. DERRICK ADVERTISING AGENCY LTD. 
ldvertisers : LINCOLN BENNETT AND CO. LTD 
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British Press Advertisement. Designer: H. FORSTER. Agents: PAUL E, DERRICK ADVERTISING AGENCY LTD. 
Advertisers ; WALLACE SCOTT AND CO, LTD.—Dexter Weatherproofs. 
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French Press Advertisement. Designer: BENITO. British Press Advertisement. Designer: CHAS. 
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British Booklet. Designers and 

Printers: PALETHORPE AND COND. French Booklet. Designer: L&ON 

LTD. ldvertisers : SOMERVELI BENIGNI. Printers : DRAEGER FRERES, 
BROS. LTD.—‘ K. Shoes.”’ ldvertiser: PREMET. 


has chosen 
these shoes 


SAXONE SHOE CO LTD 


British Showcard, Destgner:” Jj. 8) BER, British Showcard. Designer: ll, K. ROOKE. 
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American Poster. Designer: WARRY MORSE MYERS. Printer: 
JOSEPH] EGLOFF, Agent: ALFRED STEVEN BRYAN. Idvertiser 
STEIN-BLOCH COMPANY. 
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Swiss Poster. Designer: LOUPOT. Printer: Swiss Poster. Designer: EMILE CARDINAUX. Printer: 
SAUBERLIN UND PFEIFFER SoAe Advertiser : J. E. WOLFENSBERGER. Advertiser: BALLY SOC, ANON. 
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French Booklets. (Top right) Designer and Producer: 


(Lower left) Designer: &. DE couLON. Advertiser: AU PRINTEMPS. (Centre) 1. Designer and Producer: 
A, TOLMER. Advertiser: R. B. HALSEY AND CO. 2. Designer: J. MOURGUE. Printers: DRAEGER FR. 
Advertiser: LA SAMARITAINE. 3. Designer and Producer: a. TOLMER. Advertiser: LOUISE BOULANGER. 
4, Designer: JEAN MORGUE. Advertisers: LA SAMARITAINE. 
116 


ET. et L. DAMOUR. Advertiser: VICTORIA BOET. 


CLOTHING 


French Folder. Designer .. BENIGN). Printers: DRAEGER FRERES. 
Adv rer on S. AND S. SEDNAOUI AND CO. LTD. 
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German Booklet. Designer: JULIUS GIPKENS. Idvertiser: JOSINE DUITZ. 
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See name on Selvedge 


British Showcard. Designer: WH, FORSTER. Printers: PUBLICITY ARTS LTD. Agents: 
PAUL E. DERRICK ADVERTISING AGENCY LTD. Advertisers: TOOTAL BROADHURST LEE CO. LTD. 
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DES FESTES WIEN I. NEUES RATHAUS 


Designer. Printers. Advertisers. 
(1) Canadian Showcard ROUS AND MANN LTD, ROUS AND MANN LTD. INDUSTRIAL ACCIDENT AND PREVENTION ASSOCS. 
(2) German Box Label, MAX ESCHLE, MEISSNER UND BUCH. MIGNON SCHOKOLADENWERKE DAVID SOHNE A.G. 
(8) German Showcard. RUSSO MALCHOW. ——— ‘© UHU ’’? MAGAZINE. 
(4) Austrian Showcard, JOSEF BINDER, WIENER DRUCKEREI. VIENNESE FESTIVAL COMMITTEE, 
(5) German Card. L. BERNHARD. HOLLERBAUM UND SCHMIDT, PRIESTER. 


(6) Austrian Card, JOSEF BINDER. WIENER DRUCKEREI. MEINL. 
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French Poster. Designer: &. DE COULON. Printers: IMP. FR. RBUNIES. 
Advertisers: AU PRINTEMPS. 
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French Poster. Designer: E, DE COULON. Printer: BOKA, 
Advertiser ; ETABLISSEMENT BOKANOWSKI. 


RAW MATERIALS 


IV AAV RIDA DD RDP RIN A IAC 


SN ia i 
PERFORMANCE 
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BUT CLAIMS PROVE NOTHING 


Shell Flew 
TO AUSTRALIA 
ACROSS THE ATLANTIC 
ACROSS AFRICA 
PERFORMANCES NEVER ACHIEVED 
ON ANY SPIRIT BUT 
SHE LIL 


SHELL-MEX LTD, SHELL CORNER, KINGSWAY 
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SHELL-MEX LTD, SHELL CORNER, KINGSWAY 
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British Press Advertisement. Designer: E. British Press Advertisement. Designer: E. MCKNIGHT 
MCKNIGIIT KAUFFER. Advertiser: SHELL-MEX LTD. KAUFFER. Advertiser: SHELL-MEX LTD. 
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South American Cotton Goods Tickets. Designer: KARL HAGEDORN. Printer: ALBINSON AND CO. 
Advertiser: OVERMANN AND CO.—Shippers. 
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South American Cotton Goods Tickets. Designer: KARL HAGEDORN. Printer: ALBINSON AND Co. 


dvertiser : OVERMANN AND CO.—Shippers. 
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SHELL On Caine 


British Poster. Destgner: JEAN D’YLEN. Printers: 
LTD. ETABLTS. VERCASSON. Advertiser: SHELL-MEX LTD. 


British Poster. ~Destgner: JEAN D’YLEN. Printers: 
ETABLTS, VERCASSON. Advertiser: SHELL-MEX. 
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Canadian Booklet. Designer: RORERTSON MULHOLLAND (Rous and Mann Ltd.). 
‘Printers: ROUS AND MANN LTD. Advertisers: CANADA PRINTING INK CO. LTD. 


125 


RAW MATERIALS 


TREAT YOUR ENGINE KINDLY 


On winter mornings do not race 
ao engine first thing to warm it up. 
it idle for a few minutes before 
driving off, and so distribute the heat 
gradually. 


“BP” is of inestimable 
value in winter, because its high 
volatility makes possible a quick start, 
and at once provides a correct mix- 
ture which enables the engine to idle 
steadily without racing. You will be 
delighted with the all-round good 
results obtainable on “BP.” 
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The British Petrol 


British Petroleum © ltd Belfast and London 
Distributing Orpanisation of the 
ANGLO-PERSIAN OIL CO LTO 


British Booklet. 


Advertiser ; BRITISH 


Designers and Printers: 
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THE USE OF THE BRAKES 


A good driver uses the brakes but little. 
Do not wait until the last minute to 
slow down. Take your foot off the ac- 
celerator beforehand. Let the car slow 
down of its own accord. Do not with- 
draw the clutch every time you brake. 
It should be disengaged only when 
about to stop, or when changing gear. 
Use the hand brake alternately with 
the foot brake. Attention to these 
points will spare the transmission and 
add to the life and efficiency of the car. 
Run on “BP,” the British Petrol, and 
you will keep your engine clean and 
powerful, and your costs low. 


< ” 


The British Petrol 


British Petroleum G.l'¢ Britannic House Moorgate.E C.2 
Disinboting Organisation of the 
ANGLO- PERSIAN OIL CO, LTD. 
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American Press Advertisement. Designer: HARVEY HOPKINS DUNN. 
Advertiser: ARKANSAS SOFT FINE BUREAU. 
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(Above) Danish Poster. Designer: SVEN HENRIKSEN. Printer: VILH. S@BORGS EFTF. ETABI 


Advertiser : SPORVOGNSREKLAMEN,. (Centre left) Austrian Poster. Designer J]. BINDER. 
Printers: WIENER DRUCKEREI. Advertiser: HOTEL SEMMERING. (Centre right) Danish Poster. 
SVEN HENRIKSEN. Printers: A. S, KRUCKOW-WALDORFF. ldvertisers: FIRE EXTINGUISHER 
EXHIBITION COMMITTEE. (Below) French Poster. Designer: JEAN A. MERCIER. Printers: 


PUBLICITE VOX. 1dvertiser: WOLBER. 
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B. & M. St. 


Drawn by A. Michael Fletcher, A.R.C.A. 


Good reasons often exist for not disturbing the 

earth that banks against a wall and makes it 
damp. A certain remedy for the dampness, and 
one both convenient and inexpensive, is to plaster 
on the inside of the wall with sand and cement 
mixed with 


‘PUDLO’ 


BRAND 
CEMENT WATERPROOFER 


Book of Specifications—post free on request. 
KERNER(GREENWOOD & CoO., LTD. 
ST. ANN’S STREET, KING'S LYNN 


Sole and Manufacturers. 
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Proprietors 


The word ‘PUDLO’ is the registered Trade Brand of Kerner-Greenwood & Co. 
Lid., by whom all articles bearing that Brand are manufattured or guaranteed. 
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British Press Advertisement. 
Advertisers: 


Designer: A. MICHAEL FLETCHER, A.R.C.A. 


KERNER-GREENWOOD AND CO. LTD. 
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Designer : EDWARD A. WILSON. Printer: A. E. DITTRICH LTD. 


Advertisers : CRANE AND CO. 
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NORFOLK STUDIO 


Printers : 
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PRINTERS, 


Advertisers : 


NEWNES LTD.—‘‘ Strand Magazine.”’ 
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British Booklet. 


GOOD ENOUGH ONCE 


GOOD ENOUGH 


NOW 
BUT: 


British Booklet. Designer: 
ADVERTISING CO. LTD. 


au Ge 


THEN ALWAYS 
BUY IT 


OSSESSION being nine points 

of the law, it is safe to say that 
a similar comparison in regard to 
Sales is equally accurate. Get 
your product into the hands of 
the consumer and it is’ certain 
that he will give it a real “try- 
out.” If you can please him with 
that product, it’s just as certain 
he will be back for more. To 
get ROYAL SNOWDRIFT in 


Printers: 
SNOWDEN, SONS AND CO. 


Designer: W. ATKINSON. 
BAYNARD PRESS (SANDERS PHILLIPS AND CO. LTD.). 


ALDO COSOMATI. Agents: SERVICE 
BAYNARD PRESS. Advertisers: 


LTD. 


the hands, or rather the car, of 
the consumer is what we arc 
doing for you; there is not a 
vestige of doubt that the very 
definite superiority of this modern 
and most efficient motor oil will 
bring a steady flow of “repeats.” 

Now read what we propose to 
do. During March and April we 
are issuing a special voucher 
which, generally advertised and 
distributed, enables him to obtain 
ROYAL SNOWDRIFT through 


you at more than 25% reduction. 


But you still get the substantial 
margin allowed by our usual trade 
terms, which are admittedly an 
increase on those allowed by 
competitors. Practically speaking, 
we'make your customer a present 
of 7s. 6d. on a five-gallon drum; 
a generous introduction which is 
bound to foster a demand. If 
the signed voucher, a specimen 
of which is reproduced in this 
folder, is handed to you and you 
supply ex stock, send it to us 
marked “supplied ex stock” and 
we send you a credit note. If 
you send a voucher to us for a 
customer you have been unable 
to supply ex stock, we invoice to 
you at the special price and send 
a credit note at the same time. 


Agents: SERVICE 


: 


ADVERTISING CO. LTD. 


Advertisers : SNOWDEN, SONS AND CO. LTD. 
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BOUND 
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COVER OF BOOKLET BELOW, 


Remember, we shall not deal 
direct with the customer. If the 
voucher is posted direct to us we 
shall arrange for the quantity 
desired to be supplied through 
the local garage or Dealer and 
pass him a credit on every 
voucher sent from his district. 

Tell your customers about the 
offer. Afterwards they’ll buy 
more and thank you for your 
useful advice. One other point: 
you are bound to benefit from 
the voucher applications coming 
to us from our regular press 
advertisements, but why not send 
for a book of these forms to 
distribute yourself ? 
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SNOWDON, SONS & Co., Ltd. 
MILLWALL, LONDON, E.14 


Telephone > Bast 433. 
Telegrams : “Snowdrift, Milleast, London,” 


See specimen voucher overleaf.) 
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TO DYE OR TINT—SY CLARICE 


RAUCH as every woman dreads 

4 y | f= appearance of het first 

4 wrinkle, she regards her firse 

grey hair with even greater apprehension, 

rinkles, provided they are not 

ceply macked, often lend expression 
v hairs are ageing. 


« handsome frame enhances the 
beauty of a picture 
improves all the ocher features 
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PASS ALONG, GENTLEMEN, 
THIS PAGE IS FOR LADIES 


her tresses to cheir original beauty 


If you have any litle beauty worries, of would 
like advice on any subject connected with the 
toilet, a line to Clarice, care of the “ Sunday 
Chronicle,” Withy Grove, Manchester, will 
solve your difficulties, If a reply through the 
required x stamped addressed envelope 


post 
r be enclosed. 


mi 


NO LOITERING, PLEASE 
STILL IN NOMAN'SLAND 


MAD 


GENTLEMEN, 
WOU MAY LOOK 


The heartening article which— 
in spite of our warning —you have 
just read, drew no less than 250 
enquirtes from our readers, 
Of the many morals that a clever 
man might find in this, two are 
startlingly obvious; that the 
Sunday Chronicle has a_ large 
feminine circulation and that 
women will go to a lot of trouble 
when they are interested. 
Interest them, therefore, in 
YOUR goods or service 
through the columus 
of the 
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THE JOURNAL 
WITH A PROVEN 
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Designer (top) JOHN AUSTEN, R.I.; (3 lower) A. C. BARRETT. 
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(Above) Six British Booklets. Designer: FREDA LINGSTROM. Printers : KNAPP DREWETT AND SONS LTD. 
ldvertisers: LONDON AND NORTH EASTERN RAILWAY co. (Centre) American Booklet. Designer and Printer: 
A. TOLMER. Advertiser: JOHN WANAMAKER. (Lower left) Austrian Showcard. Designer: F. WITTLINGER. 
Printers: CHRISTOPH REISSER’S SOHNE. Advertiser: ANTON SCHROLL G.m.b.H. (Lower right) American Booklet. 


Printers; CURRTER AND HARFORD LTD. ldvertisers: WEST VIRGINIA PULR AND 
PAPER CO. 


Designer: EDW. A. WILSON. 
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British Press Advertisements. Designers LEONARD SQUIRRELL, R.E. (smaller lates), MISS CAFFERATA 
3 Ss ~ f £ 
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American Booklet. ‘‘ The Lord of Telephone Manor.’’ Designer: WALTER DORWIN TEAGUE. 
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German Booklet. Designer: JAKOB MELCHERS. 
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Austrian Poster. Designer: F. WACIK Japanese Poster. Printers: THE TOKYO SEIBI- 
Printers: SECESSION G.m.b.H. Advertisers: DO. Advertisers : TOKYO NICHI-NICHI SHIMBUN— 
VIENNA SECESSION. Children’s Exhibition. 
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Danish Posters. Designer: SVEN BRASCH. Printers: A. S, KRUCKOW-WALDORFF. 
Advertisers : CASINO THEATRE and FILMS CENTRALEN COPENHAGEN respectively 
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Danish Posters. Designer: SVEN BRASCH Printers. A. S. KRUCKOW-WALDORFF. 
‘“ FILMEN ’? JOURNAL respectively. 
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Canadian Poster. Designer: STANLEY F. 
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‘Wt the Men and Women merely Players” 
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WEEKLY 


British Poster. Designer: v. HICKS. Printers: 


JOHN WADDINGTON LTD. Advertiser: ‘‘ THE 
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THE STAGE 
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British Poster. Designer: v. HICKS. Printers: 
JOUN WADDINGTON LTD. Advertiser : ** THE 
STAGE.”’ 
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Consider your health 
LEICESTER HEALTH WEEK 
AND BABY WEEK? MAY 12th to 22nd 


bE o Fi 


British Poster. Designer and Printer: Japanese Leaflet. Advertisers: yAcuto 
FRANK  GAYTON. Advertisers: LEICESTER LIFE INSURANCE CO. 
HEALTH COMMITTEE. 


American Folder. Designers, Printers and Advertisers: RUSLING WOOD INC. 
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Two Danish Posters. Designer: SVEN BRASCII. Printers: A. S. KRUCKOW-WALDOREFF. 
Advertisers; FILMS CENTRALEN COPENHAGEN and SCALA THEATRE respectively. 
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In undertaking the executorship 
and trusteeship of wills, the 
Westminster Bank endeavours 
to place itself in the position 
of a private Trustee and em- 
ploys the family solicitor or 
the solicitor nominated in the 
will or other trust instrument. 


Al book giving the conditions of appoint- 
ment may be obtained from 
the Trustee Department 
Westminster Bank, 
Limited 


4 BARTHOLOMEW 
LONDON, E.C.2 
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Cash Abroad 


On the eve of a journey the aver- 
age man draws as much money 
as he may reasonably suppose 
he will require for covering the 
whole period of his absence 
abroad. This dangerous pro- 
cedure is an invitation to theft, 
loss, and the embarrassment of 
financial shortage. All such risks 
may be eliminated by the simple 
expedient of instructing the 
Bank to arrange credit with 
selected Agents abroad, or of 
carrying Circular Notes or a 
Letter of Credit, payable in any 
part of the world. With cither 
of the latter a list of Agents is 
supplied which brings the cus- 


- tomer into touch with first-class 


bankers in every town, all of 
whom are under an obligation 
to give him courteous treat- 
ment and fair rates of exchange. 
Arrangements will be made by 
any Branch Manager to obtain 
customers’ passports, establish 
credits for them, or issue 
Circular Notes or 
Letters of 
Credit 


Westminster Bank 


Limited 
Head Office: 41 Lothbury, London, E.C.2 


(Right and top left) British Press Advertisements. Designers: THE CURWEN PRESS—headpiece by 
EDWARD BAWDEN. Advertisers: WESTMINSTER BANK LTD. (Lower left) British Booklet. Designer : 
PERCY J. SMITH. Printers: THE CURWEN PRESS. Advertisers: FIRST EDITION CLUB. 
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Danish Poster. Designer: SVEN BRASCH. Printers: A. S. KRUCKOW-WALDORFF. 
1dvertisers : CASINO, COPENHAGEN. 
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ALLIED NORTHERN 
NEWSPAPERS 
LIMITED 


GLASGOW GROUT! 
67. Hope Street, Glasgow 
65, Fleet Street. London, E.C.4 
Glasgow Daily Record 
Glasgow Evening News 
Weekly Record 
Sunday Mail 


NEWCASTLE GROUT 
Westuate Road, Newcastle-on-Tyne 
65, Fleet Street, London, E.C.4. 


North Mail and Newcastle 
Daily Chronicle 
Neweastle Evening Chronicle 
Newcastle Weekly Chronicle 
Sunday Sun 
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British Booklet. ‘‘ The 54th Parallel of Latitude’? (S. Murray Allison). Map by ALFRED 
E. TAYLOR. Printer: ST. CLEMENTS PRESS LTD, Advertiser: ALLIED NORTHERN NEWSPAPERS LTD. 
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Vertreter: Georg Heggen, Krefeld, Hindenburgstr 


Fernruf 


MELCHERS. Printer: J. GRYSAR. Advertiser: HANS FINK. 


German Trade Card. Designer: JAKOB 
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(Above) British Booklet. Designer: JOHN AUSTEN, R.I. Printers and Advertisers: ALLIED NEWSPAPERS LTD, 
—“ World’s Pictorial News.’’ (Below) British Booklet. Designers : B. KEARLEY and kK. BURRELL, 
Printers : THE BAYNARD PRESS (SANDERS PHILLIPS AND CO, LTp.). Advertisers: NATIONAL MUTUAL LIFE OFFICE. 
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British Poster. Designer: NORA PATERSON. 
Advertisers ; SCOTTISH MODERN ARTS ASSOCIATION. 
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German Showcard. Designer: ATELIER HANS NEUMANN. Advertiser: F. ROTTER AND CO, 
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German Showcard, Designer; JULIUS GIPKENS. Printers: !IOLLERBAUM UND SCIIMIDT. 
Advertiser : JULIUS BRUHL SOHN. 
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Norwegian Press Advertisement. Designer: FABRITIUS REKLAMEBYRAA. Printers: FABRITIUS UND 
> 3 é& 
SONNER. Advertiser: CHRISTIANIA DROPSFABRIKS A.S. 
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The Flood-tide of Knowledge 


China and running along the beaches of Cey- 
lon. And wherever this new wave of knowl- 
edge is carried by thé magic of print, it makes 
a permanent addition to public opinion. 


HE slow, laborious copying of manuscript 
restricted the intellectual life of the mid- 

dle ages till it was but a trickle from mind to 
mind. With the invention of movable type and 
the production of paper this trickle became a 
torrent. And with the development of the 
multiple press the torrent swelled to a flood. 
To-day a plan, an idea, a new intellectual 
movement, is crystallized in print within an 
incredibly shorttime. A system of distribution 
that is a sheer miracle of accuracy and speed 
snatches the printed pages from the presses. 
And then, almost simultaneously, this new 
wave in the flood of knowledge breaks against 
lonely ranch houses in Arizona and against 
stately homes in Maine. Against rose-covered 
bungalows in California valleys and shiny new 
skyscrapers along Puget Sound. Against the 
gracious verandas of southern estates and 
against the plate-glass windows of Fifth 
Avenue clubs, A little later and it will be lap- 
ping against the base of the Great Wall of 


N. W. AYER & SON 


Never before has public opinion been sub- 
ject to a force so compelling as the printed 
page. And never before has the manufacturer 
had at his finger-tips a merchandising factor 
of such potential powers. For the printed 
page does more than direct the intellectual 
life of great masses of people. As advertising, 
continued over a term of years, it shapes and 
influences buying habits. It changes environ- 
ment. Itestablishesnew methods of living and 
sets new standards of comfort and good taste. 


Close study of conditions, a sure knowledge 
of markets, continual contact with buyers and 
sellers, a deep inner consciousness of what 
people are thinking, doing and believing— 
these are only a few of the elements that must 
enter into each successful plan to capitalize 
the unlimited power of the printed page. 
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NEW YORK BOSTON 


American Press Advertisement. 


Producers and Advertisers: N. 


CHICAGO SAN FRANCISCO 


HERBERT MORTON STOOPES. 
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German Press Advertisement. Designer: BRUNO GRIMMER. -ldvertisers: GRAPHISCHE WERKE G.m.b.1. 
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American Poster. Designer: c. P. 


HELCK, Advertisers : PARAMOUNT FILM COMPANY. 
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Swiss Poster. Designer: ROB STOCKLIN. Printers: FR. WITTMER ET CIE. Advertisers: LANG ET CIE. 
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Erratum: On page 137 of the 1925 edition, 
“Art and Publicity,’’ read NEW YORK EDISON 
COMPANY for CRANE AND COMPANY, INC. 
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